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BRIMBANK
SHOPPING CENTRE

Brimbank Shopping Centre is a single level
sub-regional Shopping Centre located in the
suburb of Deer Park, within the municipality
of the City of Brimbank. The Centre is located
approximately 25kms from Melbourne’s CBD
and is conveniently located on the corner of
two major roads with easy access to arterials.
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CENTRE SNAPSHOT

ORONGOXD

5.5M $185.9M 1,655 125,800

CUSTOMERS MAT SALES ANNUALLY FREE CAR PARKS MAIN TRADE AREA
VISIT ANNUALLY AS AT 31/12/16 POPULATION
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COLES, WOOLWORTHS,
ALDI| & TARGET
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RETAILERS

BIG FIELDS FRUIT & VEG,
BEST & LESS, TERRY WHITE
CHEMMART, DIRECT CHEMIST
OUTLET, THE REJECT SHOP
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ATTENTION-
GRABBING MEDIA
OPPORTUNITIES

A Neale Road Entry Door Decals

B Neale Road Entry Door Decals

C Station Road Entry Door Decals

D Station Road Entry Door Decals

E Coles Mall Entry Door Decals
F Coles Mall Entry Door Decals

G Centre Court Banner Drops

H Food Court Banner Drops
I Lift Door Decal
J Escalator Advertising

K Food Court table decals
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OPPORTUNITI

PETER O'SHANNESSEY

Casual Leasing Executive

M: +61 422 329 339
E: peter.o’'shannessey@ap.jll.com

DISCLAIMER: All due care has been taken in compiling the graphics, photographs, designs, text,
trading patterns, demographic information and descriptions (‘the information’) in this document,
however Brimbank Shopping Centre and its related bodies corporate do not warrant or represent that
the information is complete, accurate up to date, or that the information will be accurate in the future.
The information does not constitute an offer or warrant as to the design, style, layout, use of space,
common mall areas, merchandise, tenancy mix, size, number of stores, identity or nature of future
and prospective tenants or final appearance of the development or centre, or of customer visitations
within the development or centre. Brimbank Shopping Centre reserves the right not to proceed with,
or to change, any of the above features of the development at any time. The tenancy mix is subject
to securmg suitable tenants. Images used are illustrative only. Before deciding to lease or occupy
premi tending piers or interested parties should ensure that they have the most
up to date |nformatlon about the development and centre and must undertake their own due diligence.
Brimbank Shopping Centre is not liable or responsible for any loss, d ge or claim of w nature
suffered or incurred by any person or corporation arising out of the use or reli of the infor

All information and data contained in this brochure is sourced from Urbis, 2016.
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